
Creative Resource Worksheet

Use this worksheet to help focus idea generation, writing, images, 

you name it, to your ideal audience. Keep your finalized worksheet 

to have by your desk and think, would {insert persona name here} 

like this social post, relate to the web copy I’m writing?
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to Better Define 
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Audience 
Persona

Name Education

Sex

Household Income

Social Platforms

Occupation

Hobby

Age

Challenges

Favorite Brands

Desires

Values

Location

Family

Creative Resource Worksheet          A 5 Minute Exercise to Better Define Your Audience

Search online for a photo of what your target 
audience could look like and place in box above.

Instructions: Fill out the questions below to create a 

single representation of your average target audience. 

The answers can come from Google Analytics, the 

customers you talk to day to day, or your ideal person. 

If your brand features multiple audiences, go ahead 

and replicate accordingly (suggested maximum of 5).

Margret Bachelors Degree

78

Create lasting memories

Chico’s, MaryKay, Apple, Buick

Finding trips to take with the whole

with grandchildren

Religion, education, quality service,
traditional family values

family - grandkids included

Marriott, Royal CaribbeanFemale

Retired Nurse

Southeastern USA

Married with grandchildren

Painting, gardening, travel

$75,000 - $99,999

Facebook

EXAMPLE



Presented by Your Creative Partner

Audience 
Persona

Name Education

Sex

Household Income

Social Platforms

Occupation

Hobby

Age

Challenges

Favorite Brands

Desires

Values

Location

Family

Creative Resource Worksheet          A 5 Minute Exercise to Better Define Your Audience

Search online for a photo of what your target 
audience could look like and place in box above.
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